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1 INTRODIICTION. OBJECTIVE AND APPLICABILITY
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as “Comnanv’ or “HUDCO”") acknowledaes the importance of establishing
robust stakeholder engagement framework based on responsiveness,
unaerstandaing anda trust.

This Stakeholder Engagement Policy (“Policy”) is framed to formalize the
Company’s approach towards identification, engagement, communication and
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The Policy aims to ensure transparency, accountability and sustainable value
creation while aligning stakeholder interests with the long-term objectives of the

Cunlpany.

This Policy shall apply to all stakeholder engagement activities undertaken by
the Company and shall be applicable across all departments and functions. The
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2. STAKEHOLDER IDENTIFICATION

LI INAA idantifine etalohaldare ac thnee individuale arouns of individuals or

organizations that affect and/or are affected by HUDCO s busmess operations,
products or services and the associated performance HUDCO recognizes
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hnndhnldere ciistnmers vendors. communities. consultants. contractors, etc.

3. STAKEHOLDER ENGAGEMENT PROCESS

HUDCO believes in non-discriminatory and interactive manner of stakeholder
engagement that encourages feedback and positive engagement with business

operanons wnicn leaas conunual improvement of siakenoider engagement
marfarmanna hu charina  haet nrgnhm:.c and lecenne learned from the
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engagement process

Tue CUIllpdlly Siian  crsuic 'uanapé:l'ei'lcy, féSpOﬁSiVEi-!ESS, inciusiveness,
intanritv and ranfidentiality while enaaaina with stakeholders in the best interest
of the Company and the stakeholders. The Company shall address stakeholder
differences or grlevances In an equitable, imely and constructive manner and
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Drocess.

I Ne engagement matix withn various stakenoiders is as foiiow:
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| Sl. 1 Stakeholder | Communication Channel | Frequency

4 | @harahnldare [. Email/ieMe l Quarterly,

| | ‘o Website | annually and as

‘ | e Letters & wh.enﬂ

| e LISSemInauon of informaton trougn | FeGuirca oh an

‘ annll Evnhonnn Rﬂanhgnlem ' an()lng baS|s

2 T Bondholders |e Email/SMS | Need based

| | |e Website |

’ 1 |. Letters l

l l ‘ Stnrk Fxchanaoe Mechanism '

|3 | Employees/ |e Training | Ongoing

| | Workers e Cultural Events |
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l | lo Departmental Meetings l

|4 | Community |e CSR Initiatives | Need based

| ] lo Awareness camps ana training '
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[& | Custamers | e Wehsite Ongoing

| [ |e Email/SMS

[ | | Letters/Telephone
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| | Regulators  |e Communication  with  regulatory
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4 AMENDMENT

Ine Lnaimman & vianaging UIrector may, at any ume, amend e poiicy as per
imdiiabos memnbina and anaratinnal naint tn anenra ralevance and suitahility of the
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